Consumer comparison of United States and imported motor vehicles by McSweeney, Michael Gordon
University of Montana 
ScholarWorks at University of Montana 
Graduate Student Theses, Dissertations, & 
Professional Papers Graduate School 
1973 
Consumer comparison of United States and imported motor 
vehicles 
Michael Gordon McSweeney 
The University of Montana 
Follow this and additional works at: https://scholarworks.umt.edu/etd 
Let us know how access to this document benefits you. 
Recommended Citation 
McSweeney, Michael Gordon, "Consumer comparison of United States and imported motor vehicles" 
(1973). Graduate Student Theses, Dissertations, & Professional Papers. 1895. 
https://scholarworks.umt.edu/etd/1895 
This Thesis is brought to you for free and open access by the Graduate School at ScholarWorks at University of 
Montana. It has been accepted for inclusion in Graduate Student Theses, Dissertations, & Professional Papers by an 
authorized administrator of ScholarWorks at University of Montana. For more information, please contact 
scholarworks@mso.umt.edu. 
A CONSUMER COMPARISON OF UNITED STATES 
AND IMPORTED MOTOR VEHICLES 
By 
Michael G. McSweeney 
B.I.E., Ohio State University, 19^9 
Presented in partial fulfillment of the requirements 
for the degree of 
Master of Business Administration 
UNIVERSITY OF MONTANA 
1973 
Approve d%^: 
Board of Examiners 
e School 
Date 
UMI Number: EP34321 
All rights reserved 
INFORMATION TO ALL USERS 
The quality of this reproduction is dependent on the quality of the copy submitted. 
In the unlikely event that the author did not send a complete manuscript 
and there are missing pages, these will be noted. Also, if material had to be removed, 
a note will indicate the deletion. 
UMT 
rowrtiten TOhWhlng 
UMI EP34321 
Copyright 2012 by ProQuest LLC. 
All rights reserved. This edition of the work is protected against 
unauthorized copying under Title 17, United States Code. 
ProQuesf 
ProQuest LLC. 
789 East Eisenhower Parkway 
P.O. Box 1346 
Ann Arbor, Ml 48106-1346 

ACKNOWLEDGMENTS 
There are numerous people whom I would like to thank 
for their help in preparing the paper. Without their under­
standing and cooperation, it would not have been possible. 
First, I would like to mention Dr. B. J. Bowlen, the 
Resident Administrator of the AFIT Program, who served as my 
advisor and answered numerous questions and gave advice on 
so many occasions. Dr. Bowlen*s secretary, Mrs. Sharon 
Isaacson, also deserves my thanks for her calm approach to 
the many minor crises which seemed to occur. 
The AFIT Librarian, Mrs. Virginia Gilmore and her 
summer assistant. Miss Susan Bartley, provided valuable tech­
nical assistance in locating research material without which 
I would have been lost. 
My typists, Mrs. Bobbie Smith and Mrs. Grace Molen, 
also deserve a special note of praise for both putting up 
with my tight schedule and doing such a great job of trans­
ferring my messy manuscript into a final copy which could 
survive those who had to approve it. 
Finally, I would like to thank Major Richard Lakey, 
Dr. B. J. Bowlen, and the United States Air Force for the 
opportunity provided me by the AFIT Minuteman Education 
Program. 
ii 
TABLE OF CONTENTS 
ACKNOWLEDGMENTS ii 
LIST OP TABLES iv 
Chapter 
I. INTRODUCTION 1 
Foreign Cars and the U.S. Market 
The Study 
II. THE SURVEY 4 
Sample Population 
Design of the Questionnaire 
The Questions 
III. RESULTS OF THE SURVEY . 11 
Response to the Questionnaire 
Results of the Survey 
Vehicles Purchased and Their Uses 
Comparison of Foreign and Domestic 
Vehicles in General 
IV. CONCLUSIONS AND RECOMMENDATIONS 2] 
What the Car Buyers Indicated 
Recommendation for Further Study 
APPENDIX 26 
SOURCES CONSULTED 52 
iii 
LIST OF TABLES 
Table Page 
1. Distribution By Age of New Car Buyers 34 
2. Percentage Distribution By Age of 
Licensed Drivers • 3^ 
3. Distribution By Occupation of Car Buyers 35 
4. Distribution By Income of Car Buyers 36 
5# Distribution By Education of Car Buyers 37 
6. New Cars Purchased. 38 
7.  Use of Cars Purchased 39 
8. Distribution of Miles Driven Per Year in 
Purchased Cars. 40 
9.  Foreign Car Buyers' Factors in Selection of 
Car Most Recently Purchased 41 
10. Domestic Car Buyers' Factors in Selection of 
Car Most Recently Purchased 42 
11. Warranty Repairs Performed on Purchased Cars. . • 43 
12. New Car Purchasers' Ratings of Dealers' Service . 44 
13* New Car Purchasers' Ratings of Foreign Cars in 
Six Areas ......... 45 
14. New Car Purchasers' Ratings of Domestic Cars in 
Six Areas 46 
15.  Responses to Reliability Question 4? 
16.  .Responses to Depreciation Question. ....... 48 
17.  Responses to Question Comparing Today's Vehicles 
to Those of the 1950's and Early i960's . . . .  49 
18. General Attitude of New Car Buyers Toward Cars. . 50 
19' Attitude of New Car Buyers Toward Purchasing 
Foreign Made Products 51 
iv 
CHAPTER I 
INTRODUCTION 
Foreign Cars and the U. S» Market 
The automotive market now accounts for some twenty-
four percent of all retail trade in this country.^ Until 
recent years this had been a traditionally American industry 
with no serious competition from the outside world. But 
since 1962, the market share of Detroit's products has been 
steadily diminished by import sales rising to 9*6 percent of 
the total number by the end of 1968.  
The growth of imported car popularity did not go 
unnoticed by Detroit, which had been making plans of its 
own.3 In April of 1969» Ford introduced the Maverick as a 
direct challenger to imports in the under $2,000 market.^ 
This was followed by Chevrolet's Vega and another Ford pro­
duct, the Pinto, aimed at the same market segment. Other 
manufacturers were quick to jump on the bandwagon, either 
^1971 Automobile Facts and Figures, (Detroit, Mich.« 
Automobile Manufacturers Association, Inc., 197I), p. 17. 
^Ibid.t p. 50.  
^"Detroit Races to Meet the Challenge of Imports," 
Business Week, March 29, 1969, p. 104. 
^Ibid.. p. 112. 
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introducing small United States built cars of their own or 
buying into foreign producers' operations and importing cars 
under their own name. 
Detroit began to make bold predictions about stopping 
the imports and many importers tightened their belts and fig­
ured on only a modest increase in sales during 1969 to around 
10 percent of the total market.^ Their predictions proved 
somewhat pessimistic, with sales totaling 11.5 percent that 
year,^ During the next two years, sales continued to rise, 
with 1971 being a record year for importers, whose cars cap­
tured 15*4 percent of the total market volume.? 
During the latter part of 1971» economic changes 
began to alter the picture. Following the devaluation of 
the dollar and elimination of the 7 percent excise tax, 
Detroit found itself at a clear advantage. While domestic 
auto prices had dropped an average of $50» the price of 
Q 
imports had risen some $200 per unit. 
Numerous newspaper and magazine articles have appeared 
in recent months in which record increases in domestic car 
sales are reported compared with about a 4 percent drop in 
^Ibid. 
^Facts and Figures, p. 50. 
^"Detroit Knocks the Edge off Imports," Business Week, 
March k, 1972, p. 24. 
O 
"The Importers Are Mapping a Counterattack," Business 
Week» April 8, 1972, p. 18. 
3 
import sales.^ Most of the decline was due to a 20 percent 
drop in Volkswagen's sales, with less than compensating 
gains by Datsun, Toyota, Mazda and several others. 
Imports have been reduced but they are far from 
insignificant. Foreign manufacturers are adopting more 
aggressive sales techniques and a number of them are enter­
ing the medium and high price market with totally new cars 
11 
designed for the United States market. It is generally 
conceded by the domestic industry that imports will continue 
to constitute an important percentage of new auto sales. 
The Study 
The fact that imports have been doing as well as 
they have in the face of both the economic down-turn of 1970 
and new offerings from Detroit, raises the question of how 
they measure up to domestic cars in the eyes of consumers. 
This study was directed to this point. 
^"Small Cars Winning, Imports Losing in Bonanza Auto 
Year," Industry Week, July 10, 1972, p. 58. "U.S. Auto Makers 
Slow Japanese Plans, Industry Week, June 26, 1972, p. 65» 
"Detroit Knocks," Business Week, March 4, 1972, p. 23, and 
"New Auto Sales in May Exceeded One million Mark," Wall Street 
Journal, June 6, 1972. 
^^"U.S. Sales Are Lower, But VW Voices Optimism," 
Industry Week. May 22, 1972, p. 73» "Importers Conterattack," 
Business Week. April 8, 1972, p. 18. 
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"Importers Counterattack," p. 19* 
CHAPTER II 
THE SURVEY 
Sample Population 
Choosing a population from which a sample would be 
chosen presented several problems. The limited amount of 
money which could be allocated for printing and mailing made 
the sample size a crucial decision. The population of all 
motor vehicle owners was ruled out since it was felt that 
too many individuals would lack adequate experience with 
foreign vehicles to have formed conclusive opinions or that 
their opinions had been formed on inaccurate information. 
Since the objective of the study was to determine 
how consumers felt foreign and domestic vehicles compared, 
it was decided to survey recent purchasers of both types, 
dividing them into two groups according to purchase. By 
limiting the population to recent buyers, it was hoped that 
they would have formed definite opinions, both from their 
process of selecting a car and from their experience with 
the car that was finally purchased. With this in mind, the 
decision was made to survey 150 buyers in Cascade County, 
Montana, equally divided between purchasers of foreign and 
domestic vehicles during 1971. 
4 
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The consumers of Cascade County represent a somewhat 
segmented market that may not typify the car-buying public 
as a whole. Since the study was a comparison of attitudes 
and not a quantitative measurement of those attitudes, the 
segment of population represented by Cascade County, Montana, 
would provide insights into the trend of consumer attitudes 
for the entire car-buying public. 
A master list of names was compiled from new car 
registrations in Cascade County during February through June, 
1971»^ The list was then subdivided into the two categories, 
foreign and domestic vehicle purchasers, from each of which 
seventy-five names were chosen at random. Questionnaires 
were then mailed to those individuals with an appropriate 
cover letter and self-addressed, return envelope. 
Design of the Questionnaire 
To the extent possible, the questions were designed 
to limit responses with multiple choice type answers. This 
was done for two reasons; to maximize returns by making the 
questions easy to answer and to simplify tabulation of the 
data. 
Before arriving at a final form for mailing, the 
basic questionnaire was given to ten people who were asked 
to complete it and comment on any aspects of the questions 
which were unclear or could be improved. As a result, a 
^Commercial and government agencies were not included. 
6 
number of revisions were made before arriving at the final 
2 
form. 
The Questions 
Questions 1 and 2 : A listing of the motor vehicles owned by 
members of the respondents* household was obtained from an-r 
swers to these two questions. 
Makes, models, years and types of each, along with 
the month and year of purchase and whether purchased new or 
used was asked. 
Question 3t The respondents were asked to number the uses 
in order under the following categories* business (including 
to and from work or school), pleasure driving, shopping, out­
door recreation and other. 
While data were sought only for the vehicle which was 
indicated on the registration form from which the respondent's 
name had been taken, space was provided to respond for all 
the vehicles listed on Questions 1 and 2. This was done to 
insure that the desired data were obtained and to keep the 
respondent from knowing that the survey was directed toward 
a particular vehicle. 
Question The \respondent was asked to estimate the miles 
driven per year for each vehicle. The responses were limited 
to intervals of 3^000 miles in steps up to 24,999 miles and 
2 
The cover letter, questionnaire and follow-up card 
are included in the Appendix. 
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then 25,000 miles and over. As was the case in Question 3» 
space was provided for all the vehicles, although information 
was desired for only the one indicated on the registration 
form. 
Question 5» Biographical data on all of the licensed drivers 
in the household, including age and relationship to the res­
pondent was sought in this question. 
Que_sti£n_6i The occupation of the respondent was to be in­
dicated from this question. The responses were limited to 
the following categories: professional or managerial, clerical 
or sales, craftsman or laborer, rancher or farmer, military, 
civil service, student and other. 
Question 7 * The income level of the respondent was asked. 
The response categories were; under $3,000; $3,000 to $4,999; 
$5,000 to $7,499; $7,500 to $9,999; $10,000 to $14,999 and 
$15,000 and over. 
Question 8: This question was used to find out the amount 
of formal education the respondent had received. The responses 
were limited to categories ranging from no formal education 
to college graduate work. 
Question 91 The amount of experience with foreign vehicles 
was sought. If the respondent owned a foreign vehicle, he 
was asked to indicate how many he had owned and the month and 
year of purchase of the first one. 
Question 10i Here the respondent was asked to indicate the 
8 
three most important factors in the selection of the vehicle 
most recently purchased. It was requested that they be num­
bered in order according to the following categories: work­
manship, price and/or resale value, economy, ride and com­
fort, handling, reliability, styling, safety, individuality, 
engineering, luxury, dealer network and other. 
Question 11i The purpose was to determine the number of 
times each vehicle was returned under warranty for repair 
under each of the following categoriesi cooling system, 
heater/air conditioner, exhaust system, brakes, engine, trans­
mission/clutch, driveshaft/rear end, shock absorbers/suspen­
sion, body mechanical and body electrical» A space was also 
provided to indicate the length of the warranty period. 
As in Questions 3 and 4, space was provided for up 
to four vehicles, although data were only sought for the one 
indicated on the registration from which the respondent's 
name was taken. 
Question 12i The respondent was asked to rate the service by 
the dealer for each of the vehicles, but again, data were 
desired for only one vehicle. 
Question 13» The respondent was asked to rate foreign vehi­
cles on the average as being excellent, good, fair or poor in 
the following areasi quality and craftsmanship, engineering 
and design, styling, safety, ride and comfort, and durability. 
Question 14: This question was asked to determine the same 
ratings on the United States manufactured vehicles. 
9 
Question 15» Five statements concerning the reliability of 
foreign as compared to domestic cars were presented and the 
respondent was asked to indicate which one best described 
his feelings. The statements werei American made vehicles 
need repair much more often, slightly more often, about as 
often, slightly less often or much less often. 
Question 16i The respondent was asked if domestic vehicles 
depreciated more or less rapidly than foreign-made autos. 
Again, the statement best describing the respondents feelings 
was to be checked. 
Question 17i Here the respondent was asked to ignore such 
factors as styling and features and to indicate whether to­
day's domestic vehicles are better built and last longer, are 
built about the same and last about as long, or are not built 
as well and do not last as long as those produced in the 1950's 
and early 1960's. 
Question 18i The respondent was asked to check the statement 
which best described his feelings about cars. The five state­
ments presented werei (1) Only a means of getting from one 
place to another, (2) An expression of both a person's per­
sonality and position in life; (3) A necessary evil—we 
would be better off if we could do without them, (4) A means 
of transportation, but they should provide comfort and pleas­
ure, and (5) cars are a lot of fun. I enjoy driving and 
consider that getting to a place is half the fun of going 
there. 
10 
Question 19» The respondent was asked in the final question 
how he felt about purchasing foreign made products—including, 
but not limited to motor vehicles. One of the following 
statements was to be chosen* (1) Buy whatever is the best 
product, whether it is American or foreign made. (2) Buy 
American made products to support our country no matter which 
are better. (3) Buy foreign made products if possible, they 
are almost always better than American made products. Or, 
(4-) Always buy American made products since they are usually 
better than foreign made products. 
CHAPTER III 
RESULTS OF THE SURVEY 
Response to the Questionnaire 
The questionnaires were mailed on July 18, 1972. 
Before mailing, addresses were checked against the Great 
Falls Telephone Directory where possible. Even though a 
number of addresses could not be verified, questionnaires 
were mailed to the individuals to avoid biasing the results 
by excluding those who had unlisted telephone numbers or no 
telephone at all. 
Forty-eight questionnaires were returned within two 
weeks. To increase the response, postcards were mailed to 
all 150 individuals on August 3, I972. The card contained 
a brief statement thanking those who had responded and asking 
those who had not to please do so. A telephone number was 
given so that an additional questionnaire could be requested 
in the event the original had not been received or was lost 
or stolen. 
Within the two week period following the mailing of 
the cards, seventeen more questionnaires were returned, making 
the total response ^3*3 percent. 
Four questionnaires were returned without being filled 
in. Two of these contained notes which said that the respondent 
11 
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felt the questions were too personal to answer. Another one 
contained a note indicating the individual was deceased and, 
hence, the questionnaire was being returned so it could be 
given to someone else. In addition, one telephone call was 
received from an individual who felt that the questions were 
too personal to answer, but who wanted to at least let it be 
known why he had not responded. 
Additional names were selected from the list and 
questionnaires were mailed to replace those which were un-
deliverable as well as the one which had been sent to the 
deceased individual. 
One other questionnaire was unusable since the res­
pondent failed to list any vehicles in Question 1 and 2. This 
left sixty completed questionnaires for analysis—an accept­
able return rate of exactly 40 percent. 
Two factors were probably significant in the indicated 
return rate. Since the survey was conducted during the peak 
summer vacation period, a number of individuals undoubtedly 
were out of town. Secondly, the questionnaire was five pages 
long and while it should only have taken approximately ten 
minutes to complete, a number of those not responding may 
have felt it would take too long to bother with. 
The Results of the Survey 
The Respondents 
The data on the ages of the respondents and of the 
licensed drivers on their households is summarized in Table 1, 
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(see Appendix). The average age of the purchasers of foreign 
cars was 40.7 years compared to 38.0 years for the domestic 
buyers. This was unusual since it is generally accepted that 
buyers of imported cars are younger.^ A larger sample size 
might have shown the foreign buyers to be younger, but for 
the purposes of this study the reversal of average ages should 
have no effect. 
The average number of licensed drivers per household 
was 2.68 for the foreign buyers and 2.06 for the domestic 
buyers group. For all licensed drivers in the household the 
average ages were essentially the same, 34.6 and 34.4 respect­
ively. '//hile no national data were available for comparison 
with these averages, a distribution of ages was available for 
all licensed drivers on a national basis and is presented in 
the Appendix (Table 2). A comparison showed that both groups 
surveyed were somewhat younger, but again this should not 
invalidate the results. A high percentage, 39*3 percent of 
the foreign and 37«5 percent of the domestic buyers indicated 
that their occupation was professional or managerial. A study 
done in 1971 of foreign car owners in the Great Falls area, 
2 
showed 31*9 percent claiming that occupational classification. 
A significant percentage also reported being in the military, 
^"Detroit Races to Meet the Challenge of Imports," 
Business Week, March 29, I969, p. 110. 
2 
Robert S. Baldassano, "A Marketing Study of the For­
eign Car Owner in Great Falls, Montana," (unpublished M.B.A. 
professional paper. University of Montana, 1972), p. 58* 
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26.7 percent of the total, which is understandable since a 
large Air Force base is located near the city. The occupa­
t i o n a l  d a t a  a r e  p r e s e n t e d  i n  t h e  A p p e n d i x ,  ( T a b l e  3 ) .  
The median income bracket for both groups was $10,000 
through $14,999, as shown in the Appendix (Table 4). Fifty-
four percent of the foreign and 72 percent of the buyers of 
domestic made cars reported incomes of $10,000 per year or 
more. In the study done in 1971, of foreign car owners, 51*3 
percent reported incomes in that range.^ The higher incomes 
claimed by the respondents in this study would seem to be 
justified considering the higher percentage reporting pro­
fessional or managerial as their occupation and the general 
rise in the average income since that study was done. 
Fifty-seven percent of the foreign and 66 percent of 
the domestic vehicle purchasers reported having had at least 
some college training, as illustrated in the Appendix (Table 
5)* This follows the trend of the responses to occupational 
and income questions. Again, this is in conflict with the 
accepted theory that foreign car buyers are better educated 
4 
and have a higher income. But again, this should not have 
a significant effect on the outcome of this project. 
The Vehicles Purchased and Their Uses 
Sixteen of the buyers of domestic vehicles divided 
their purchases equally between Fords and Chevrolets. For 
^Ibid.. p. 60.  ^"Detroit Races," p. 110. 
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the imported group, Datsun came out on top with seven buyers 
compared to Volkswagen and Mazda which tied for second place 
with five vehicles each. The distribution of purchases for 
both groups are presented in the Appendix, Table 6. 
An omission which had not shown up on the trial ques­
tionnaire caused some difficulty in tabulating the data on the 
use of vehicles. Fifteen of the respondents either did not 
answer the question or responded with checkmarks for several 
of the categories, rather than ranking them as requested. 
Several individuals responded with only one usage indicated 
and these were scored as a first ranking and included in the 
tabulation. Those responding with multiple checks, but not 
ranked, were omitted from the tabulation. 
Ranking of the usages was accomplished by totaling 
the number of times each category was ranked. Ties were 
broken by considering only the number of first and seconds 
scored. The data on usage are presented in the Appendix, 
Table ?. 
The usages distributions were very similar with bus­
iness (including to and from work or school) ranked first by 
both groups, followed by pleasure driving, shopping, outdoor 
recreation, and other miscellaneous uses. 
The miles driven per year in the vehicles purchased 
has very similar distributions. There did not seem to be any 
significant differences as indicated in the Appendix, Table 8. 
The experience which foreign car owners reported 
having with imported vehicles was somewhat limited with an 
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average of 2,5 vehicles owned. The median first purchase 
data was September, I967* 
The responses to Question 10, which indicated the 
three most important factors in the purchase of the vehicles, 
began to show some interesting differences in the two groups. 
While three foreign buyers ranked workmanship as the most 
important factor, none of the domestic vehicle purchasers 
ranked it either first or second. Response to Question 10 
is summarized in the Appendix, Table 10. 
Ride and comfort was ranked only five times by the 
group of foreign buyers with only one first and one second 
ranking. In contrast, three domestic buyers ranked this cat­
egory first and another seven ranked it either second or third. 
Styling was ranked by only three foreign buyers, but 
was mentioned by eight of the domestic group. Reliability, 
which was ranked a total of nine times and placed first by 
three domestic buyers, received only two rankings by the for­
eign group. 
The ranking of the other factors was much more evenly 
distributed between the two groups and is shown in the Appendix, 
Tables 9 and 10. Ranking the responses in a similar manner to 
those for Question 3 resulted in price and/or resale value 
being number one for the domestic buyers, followed by economy 
and then ride and comfort. For the foreign group economy was 
first, followed by price and/or resale value and then engineer­
ing. 
17 
Questions 11 and 12 were asked to determine what re­
pairs had been performed under warranty and how the dealer's 
service was ranked. While the responses to Question 11 were 
to indicate number of times warranty work was performed in 
each of ten categories, over half of the respondents answered 
only with checkmarks. 
In order to salvage as much data as possible, the 
results were compiled indicating only how many respondents 
had returned their cars for warranty work in each category, 
ignoring the number of returns in a category per vehicle. 
The foreign buyers indicated a lower return for war­
ranty work in most categories. On the average. United States 
manufactured cars were returned for warranty work in I.69 of 
the categories while foreign made vehicles did much better 
showing a return rate of only 1.00 of the categories. The 
higher return rate for comestic vehicles was considerably 
influenced by the body-mechanical category which showed more 
than twice as many returns than that for almost any other 
group. The data on warranty returns is shown in the Appendix, 
Table 11. 
The ratings of dealer service are shown in the Appen­
dix, Table 12, and were slightly in favor of those for the 
domestic buyers group. While that group had a much higher 
repair under warranty rate, 59*^ percent of them rated their 
dealer's service as being good or excellent. For the foreign 
group, only 50.0 percent rated their dealer's service that 
high. 
18 
Comparison of Foreign and Domestic 
Vehicles in General 
Question 13 through I9 comprised the heart of the 
survey. While the previous questions solicited factual data 
and opinions about the cars which were owned by respondents, 
these questions sought opinions about domestic and foreign 
cars as groups in general. The responses show many differ­
ences between the ratings given by the two groups of respon­
dents, but they also show some common attitudes which were 
interesting. 
Questions I3 and 14 asked for independent rankings of 
foreign and domestic vehicles in a number of areas as being 
excellent, good, fair or poor. The distributions of responses 
are shown in the Appendix, Tables I3 and 14. The areas ranked 
were (1) quality and craftsmanship, (2) engineering and design, 
(3) styling, (4) safety, (5) ride and comfort, and (6) dura­
bility. 
The foreign purchasers ranked imported vehicles as 
being superior to domestic ones in every category, with the 
exception of ride and comfort, where they gave domestic ve­
hicles a slight edge. But one of the most significant fac­
tors was that none of the group ranked imported cars as being 
poor in any of the six categories. In fact, the lowest rat­
ings they gave them were in styling and safety, where 28.6 
percent ranked them as being only fair in both cases. 
In contrast, the buyers of domestic cars gave that 
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type of vehicle low ratings in two categories; quality and 
craftsmanship (59-^ percent fair or poor) and durability 
(56.3 percent). 
In all the categories except safety, the foreign buy­
ers actually gave domestic cars higher ratings than did the 
domestic car buyers. The widest margin was in quality and 
craftsmanship where United States built vehicles were rated 
good or excellent by 50 percent of the foreign car buyers, 
but only 25 percent of the domestic car buyers. 
From the opposite point of view, imported cars as 
rated by domestic car buyers received notably low ratings in 
three categories; styling (56.3 percent fair or poor), safety 
(46.9 percent fair or poor) and ride and comfort (56.3 percent 
fair or poor). 
The lowest ratings given by foreign car purchasers 
for domestic vehicles were in quality and craftsmanship, and 
durability, 39*3 percent and 57*1 percent fair or poor, res­
pectively. 
The ratings of the two groups for the types of cars 
they had purchased provided some interesting comparisons. 
With the exception of the styling category, the foreign 
buyers group consistently gave foreign vehicles a higher 
percentage of goods and excellents than the domestic buyers 
gave domestic vehicles. The percentage scoring good or 
excellent in each of these categories for foreign and domes­
tic units by their purchasers were 1 quality and craftsman­
ship, 96.4 percent and 25 percent; engineering and design. 
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96.4 percent and 62,5 percent; styling, 71.4 percent and 
75.0 percent; safety, 71.4 percent and 62.5 percent; ride 
and comfort, 82.1 percent and 75«0 percent; and durability, 
89.3 percent and 28.1 percent. 
The response to Question 15 provided a direct compari­
son of the two groups of vehicles in terms of reliability. 
These responses are tabulated in the Appendix, Table 15« 
None of the respondents in the foreign group felt that dom­
estic vehicles needed repair less often than foreign ones, 
but in the other group 43.8 percent agreed that domestic cars 
need repairs either slightly more often or much more often 
than foreign vehicles. Only 25 percent of the same group 
felt that United States manufactured cars needed repair less 
often. 
The purchasers of imported cars showed a definite 
bias against domestic vehicles, 46.4 percent feeling that 
they needed repair much more often and 14.3 percent agreeing 
that they needed repair at least slightly more often than 
foreign ones. 
The distribution of responses for the question on 
depreciation was similar to those concerning reliability. 
Only 21.9 percent of the domestic buyers felt that foreign 
cars depreciated more rapidly. At the same time, 82.1 per­
cent of the foreign and 65.6 percent of the domestic buyers 
agreed that United States manufactured cars depreciated either 
much more or slightly more rapidly. The distribution of 
responses is given in the Appendix, Table I6.  
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Both groups showed remarkably similar responses when 
queried about the quality of today's domestic vehicles com­
pared to those of the 1950*s and early 1960's, as shown in 
the Appendix» Table !?• Over 53 percent of those in both 
groups checked the response 1 "Today's American made cars 
are not built as well and do not last as long as those built 
during the 1950*s and early i960's» (see Appendix, Question 
17)» Only 15*6 percent of the domestic and 14.3 percent of 
the foreign car buyers were willing to go as far as saying 
that current domestic automobiles are better built and last 
longer. Considering the responses to the reliability and 
depreciation questions, this was not too surprising. 
The responses to the question regarding how people 
felt about cars as they fit into their lives were similar, 
(see Appendix, Table 18). Approximately 43 percent from 
each group checked the statement 1 "A means of transportation, 
but they should provide comfort and pleasure." (See Appendix, 
Question 18.) This was balanced by the 34.4 percent of the 
United States car buyers as compared to 21.4 percent of the 
foreign car buyers who agreed with, "I enjoy driving and 
consider that getting to a place is half the fun of going 
there." 
The final attitude question was asked to determine 
opinions concerning "purchasing foreign made products—in­
cluding, but not limited to motor vehicles." Of the imported 
car buyers, 92.9 percent agreed, "Buy whatever is the best 
product, whether it is American or foreign made." Only one 
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respondent from that group went as far as checking the state­
ment favoring foreign products. 
The domestic buyer showed some bias against foreign 
products with only 65.6 percent agreeing with the buy the 
best product philosophy. Another 25 percent were equally 
divided between supporting our country by buying American 
goods and favoring American products as being better. The 
responses are shown in the Appendix, Table I9.  
CHAPTER IV 
CONCLUSIONS AND RECOMMENDATIONS 
What the Car Buyers Indicated 
The most significant factor was the superiority given 
to imported cars in a number of areas. In terms of quality 
and craftsmanship, durability, reliability and rate of depre­
ciation, both groups of buyers clearly favored imported cars. 
It is also worth noting that over fifty percent of both groups 
felt that quality of domestic vehicles has declined since the 
1950*8 and early 1960's. 
It was also apparent that of the two groups, the for­
eign car buyers were more satisfied with the cars they had 
purchased in terms of the areas investigated in Questions 13 
and 14. 
One puzzeling factor was that while the domestic 
buyers listed economy and price and/or resale value as the 
first and second most important factors in selecting the cars 
they bought, they gave foreign cars the edge when queried 
about durability and depreciation. While some of them may 
have lowered their evaluation of domestic cars since making 
their purchase, the past trend indicated that most of them 
would replace their current vehicles with domestic ones when 
23 
24 
the time came. Considering both this fact and the data which 
were gathered it would seem that the factors leading them to 
United States built cars were their ride and comfort, which 
they ranked third under selection factors and downrated for­
eign cars for safety and styling, where they clearly gave 
domestic cars the edge. In addition, the responses to Ques­
tion 19 indicate that at least some of them stay away from 
foreign products out of a sense of patriotism. 
Another factor, which was not investigated, was the 
wider range of larger models offered by United States manu­
facturers in reasonable priced cars. While this was probably 
a factor for some of them, the larger models now being intro­
duced by many importers will tend to give them alternatives 
to domestic cars in the future.^ Thus, in spite of the recent 
price advantage given domestic cars due to the dollar's de­
valuation, it is apparent that United States manufacturers 
will have to either improve their products—at least in the 
consumer's mind—or face a continued penetration of their 
2 
market share by foreign producers. 
Recommendation for Further Study 
A number of areas not covered here could be the basis 
of future studies. One factor which was not investigated was 
^"Imports Race for the Middle Market," Business Week. 
April 3, 1971, p. 15. 
2 
"Detroit Knocks the Edge Off Imports," Business Week. 
March 4, 1972,  p. 23.  
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the cost of repairs for imported and domestic vehicles, which 
could be an important factor in keeping consumers away from 
imported cars. Another area is the market for low priced im­
ported and domestic cars by itself, rather than both groups 
in general as was the case here. Finally, with the increas­
ing range of models and types of special purpose vehicles 
being offered today, it might be interesting to study the 
trends in the type of vehicles being purchased. 
APPENDIX 
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Questionnaire Cover Letter 
Dear Sir: 
My name is Michael G. McSweeney and I am a s't^i^dent 
at the University of Montana's Graduate School of Bu§S?%:^8 
As part of the requirement for my degree, I am conductiï^ v 
a survey of car owners in Cascade County, chosen at random 
from a master list. I am trying to determine how people, 
such as yourself, feel about the cars that they own and 
also how they feel American and foreign cars compare. 
Enclosed is a questionnaire that can be answered in 
a few minutes with a check mark or a few words at most. 
Since I have no way of connecting you with your answers, 
your identity will remain anonymous. 
The entire cost of printing and mailing this survey 
is coming out of my pocket and since I am a student on a 
limited budget, I am sure you can see that it is important 
for me to receive as many replies as possible. So will 
you please take a few minutes now, while this letter has 
your attention, and fill out the questionnaire and return 
it to me in the seIf-addressed, stamped envelope I have 
provided. Thank you. 
Sincerely, 
Michael G. Mcsweeney 
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Postcard Follow-Up 
Dear Sir: 
A few weeks ago I mailed out a survey to a number 
of car owners including yourself, as part of the work 
I am doing for my masters degree at the University of 
Montana. Since the survey is anonymous, I have no way 
of knowing whether or not you completed yours. If you 
have done so, thank you for your cooperation. If you 
have not done so, would you please help me out by tak­
ing a few minutes now to fill it out and return it to 
me. If, by some chance, you did not receive the,survey 
or have misplaced it, you can call me at 761-258# and 
I will send you another copy. 
Thank you. 
Michael G. McSweeney 
29 
CAR OWNERS SURVEY 
What motor vehicles does your household now own? 
Year Make Model Type (sedan, wagon, camper, etc.) 
1. 
2 .  
3. 
4. 
When were each of your motor vehicles purchased and were they 
purchased new or used? 
(Circle One) 
Vehicle 1 Month Year Purchased - New Used 
Vehicle 2 Month _____ Year ____ Purchased - New Used 
Vehicle 3 Month Year Purchased - New Used 
Vehicle 4 Month Year Purchased - New Used 
What are the main purposes for which you use each of your motor 
vehicles? (Please number them in order; 1st, 2nd, etc.) 
Veh 1 Veh 2 Veh 3 Veh 4 
Business (including to and 
from work or school) 
Pleasure Driving _____ 
Shopping 
Outdoor Recreation 
Other (specify 
How many miles would you estimate each of your vehicles is driven 
in a year? 
Vehicle 1 Vehicle 2 Vehicle 3 
( ) 0 - 4,999 ( ) 0 - 4,999 ( ) 0 - 4,999 
( ) 5,000 - 9,999 ( ) 5,000 - 9,999 ( ) 5,000 - 9,999 
( ) 10,000 — 14,999 ( ) 10,000 - 14,999 ( ) 10,000 - 14,999 
( ) 15,000 - 19,999 C ) 15,000 - 19,999 ( ) 15,000 - 19,999 
C ) 20,000 - 24,999 C ) 20,000 - 24,999 ( ) 20,000 - 24,999 
( ) 25,000 & over ( ) 25,000 & over ( ) 25,000 & over 
Vehicle 4 
( ) 0 - 4,999 
( ) 5,000 - 9,999 
( ) 10,000 - 14,999 
( ) 15,000 - 19,999 
( ) 20,000 - 24,9*9 
( ) 25,000 & over 
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5. Please list the licensed drivers in your household Including yourself. 
Relationship (self, wife, son, etc.) Age 
1. 
2.  
3. 
4. 
5. 
6 .  
7. 
8. 
6. What is your occupation? 
C ) Professional or Managerial C ) Military 
( ) Clerical or Sales ( ) Civil Service 
C ) Craftsman or laborer ( ) Student 
C ) Rancher or Farmer ( ) Other 
7. What range best represents your income level? 
C ) Under 3,000 C ) 7,500 - 9,999 
( ) 3,000 - 4,999 ( ) 10,000 - 14,999 
( ) 5,000 - 7,499 C ) 15,000 & over 
8. How much formal education have you had? 
( ) No formal education 
( ) Grade School 
( ) Some High School, but did not graduate 
( ) High School Diploma 
( ) Some College, but did not graduate 
C ) College - Bachelor's Degree 
( ) College - Graduate Degree or some Graduate Work 
9. Is one of the vehicles that you own a foreign made motor vehicle? 
C ) Yes C ) No 
If yes, then how many foreign made motor vehicles have you owned 
including the one you presently own? 
When did you purchase your first foreign made vehicle? 
Month Year 
10. What were the three most important factors in your selection of the 
motor vehicle you have most recently purchased? (Please number in 
order, 1st, 2nd, and 3rd) 
Vehicle most recently purchased - Make Model Year 
( ) Workmanship ( ) Handling ( ) Individuality 
( ) Price and/or Resale Value ( ) Reliability ( ) Engineering 
( ) Economy ( ) Styling ( ) Luxury 
( ) Ride and Comfort ( ) Safety ( ) Dealer Network 
( ) Other (please specify) 
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11. How long was the warranty period and how many times did you have 
to return each of your vehicles to the dealer during the warranty 
period for repairs? (Please indicate the number of times serviced 
under warranty for each of the categories listed below. Do not 
include routine service work such as oil changes and lubrications 
or check-ups that did not require repairs.) 
Vehicle 1 Vehicle 2 
c ) Purchased Used - No c ) Purchased Used - No 
new car warranty new car warranty 
( ) Purchased Used - Covered c ) Purchased Used - Covered 
by warranty for by warranty for 
miles or months. miles or months. 
c ) Cooling System ( ) Cooling System 
( ) Heater/Air Conditioner ( ) Heater/Air Conditioner 
( ) Exhaust System ( ) Exhaust System 
( ) Brakes ( ) Brakes 
( ) Engine ( ) Engine 
( ) Transmission/Clutch ( ) Transmission/Clutch 
( ) Drive Shaft/Rear End c ) Drive Shaft/Rear End 
( ) Shocks/Suspension ( ) Shocks/Suspension 
c ) Body - mechanical c ) Body - mechanical 
( ) Body - electrical ( ) Body - electrical 
Vehicle 3 Vehicle 4 
( ) Purchased Used - No c ) Purchased Used - No 
new car warranty new car warranty 
( ) Purchased Used - Covered c ) Purchased Used - Covered 
by warranty for by warranty for 
miles or months. miles or months. 
( ) Cooling System c ) Cooling System 
( ) Heater/Air Conditioner c ) Heater/Air Conditioner 
( ) Exhaust System c ) Exhaust System 
( ) Brakes ( ) Brakes 
( ) Engine ( ) Engine 
( ) Transmission/Clutch ( ) Transmission/Clutch 
( ) Drive Shaft/Rear End ( ) Drive Shaft/Rear End 
( ) Shocks/Suspension ( ) Shocks/Suspension 
( ) Body - mechanical c ) Body - mechanical 
( ) Body - electrical ( ) Body - electrical 
12. How would you rate the servi 
who sells the make of carCs) 
Vehicle 1 
C ) Excellent 
C ) Good 
C ) Fair 
( ) Poor 
Vehicle 3 
C ) Excellent 
C ) Good 
( ) Fair 
C ) Poor 
you have received from the dealer 
)U have? 
Vehicle 2 
( ) Excellent 
C ) Good 
( ) Fair 
( ) Poor 
Vehicle 4 
( ) Excellent 
( ) Good 
( ) Fair 
C ) Poor 
32 
13. How would you rate foreign made motor vehicles, on the average, in 
the following areas: (Circle the answers you choose.) 
Quality and Engineering 
Graftsmanship and Design 
Excellent Excellent 
Good Good 
Fair Fair 
Poor Poor 
Ride and 
S tyllng Safety Comfort Durability 
Excellent Excellent Excellent Excellent 
Good Good Good Good 
Fair Fair Fair Fair 
Poor Poor Poor Poor 
14. How would you rate American made motor vehicles, on the average, 
in the same areas: 
Quality and Engineering Ride and 
Craftsmanship and Design Styling Safety Comfort Durability 
Excellent Excellent Excellent Excellent Excellent Excellent 
Good Good Good Good Good Good 
Fair Fair Fair Fair Fair Fair 
Poor Poor Poor Poor Poor Poor 
15. How reliable do you feel that American made motor vehicles are in 
comparison with foreign made ones? Check the statement which best 
describes your feelings. 
( ) American made vehicles need repair much more often than 
foreign made ones. 
( ) American made vehicles need repair slightly more often 
than foreign made ones. 
( ) American made vehicles need repair about as often as 
foreign made ones. 
( ) American made vehicles need repair slightly less often 
than foreign made ones. 
( ) American made vehicles need repair much less often than 
foreign made ones. 
16. Do you feel that American made vehicles depreciate more rapidly 
or less rapidly than foreign made vehicles? 
( ) American made vehicles depreciate much more rapidly. 
C ) American made vehicles depreciate slightly more rapidly. 
( ) American made vehicles and foreign made vehicles both 
depreciate at about the same rate. 
C ) Foreign made vehicles depreciate slightly more rapidly. 
C ) Foreign made vehicles depreciate much more rapidly 
17. Ignoring factors such as styling and features, how do you feel about 
today's American made vehicles compared to those of ten or fifteen 
years ago? 
( ) Today's American cars are better built and last longer than 
those made in the 1930's and early 1960's. 
( } Today's American cars are built about the same and last about 
as long as those made in the 1950's and early 1960's. 
( ) Today's American made cars are not built as well and do not 
last as long as those made in the 1950's and early I960's. 
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18. Check the statement that describes your feelings about cars: 
( ) Only a means of getting from one place to another. 
( ) An expression of both a person's personality and position 
in life. 
( ) A necessary evil—we would be better off If we could do 
without them. 
( ) A means of transportation, but they should provide comfort 
and pleasure. 
( ) Cars are a lot of fun. I enjoy driving and consider that 
getting to a place is half the fun of going there. 
19. How do you feel about purchasing foreign made products—including, 
but not limited to motor vehicles? Check the statement which best 
describes how you feel. 
( ) Buy whatever is the best product, whether it is American or 
foreign made. 
C ) Buy American made products to support our country no matter 
which are better. 
( ) Buy foreign made products if possible, they are almost always 
better than American made products. 
C ) Always buy American made products since they are usually 
better than foreign made products. 
Thank you for taking the time to fill out this questionnaire. 
Your help is greatly appreciated. 
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TABLE 1 
DISTRIBUTION BY AGE OP NEW CAR BUYERS 
Age 
Foreign Domestic 
Respondents Percentage Respondents Percentage 
No resp. 
Under 20 
20-34 
35-49 
50-64 
55 & over 
3 
0 0.0 
10 40.0 
7 28.0  
8  32.0  
0 0.0 
2 
0 0.0 
14 46.7 
9 30.0  
6 20.0  
1 3.3 
Total 28 ——— 32 -— 
TABLE 2 
PERCENTAGE DISTRIBUTION BY AGE OF LICENSED DRIVERS 
Age 
Car Buyers' Households 
All Licensed 
Drivers in U.S.* Foreign Domestic 
Under 20 13.4 21.0  9 
20-34 44.8 33.9 33 
35-49 22.4 25.7 29 
50-64 17.9 17.8  21 
65 & over 1.5 1.6  8  
*1971 Automobile Facts and Figures» Detroit, Michigan: 
Automobile Manufacturers Association, Inc., 197I. 
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TABLE 3 
DISTRIBUTION BY OCCUPATION OF CAR BUYERS 
Foreign Domestic 
Occupation Respondents Percentage Respondents Percentage 
No response 1 3.6 0 
Professional 
or managerial 11 39.3 12 37.5 
Clerical or 
sales 0 —• 1 3.1 
Craftsman 
or laborer 3 10.7 3 9.4 
Rancher 
or farmer 0 1 3.1 
Military 8 28.6 8 25.0  
Civil Service 4 14.3 4 12.5  
Student 0 1 3.1 
Other 1 3.6 2 6 .3  
36 
TABLE 4 
DISTRIBUTION BY INCOME OF CAR BUYERS 
Dollar 
Income 
Foreign Domestic 
Respondents Percent Respondents Percent 
No Response 1 3 .6  0  
Under 3*000 1 3 .6  0  
3 ,000 - 4,999 1 3.6 5 15.6 
5,000 - 7,499 2 7 .1  2  6 .3  
7 ,500 - 9,999 8 28.6  2  6 .3  
10,000 - 14,999 7 25.0 15 46.9  
15,000 - over 8 28.6  8  25,0  
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TABLE 5 
DISTRIBUTION BY EDUCATION OF CAR BUYERS 
Foreign Domestic 
Education Respondents Percent Respondents Percent 
No Response 1 3.6 0 
No formal 
education 0 0  
Some high 
school 1 3.6 1 3.1 
High school 
diploma 10 35.7 10 31.3  
Some college 7 25.0  6 18.8  
College 
degree 4 14.3 7 21.9  
College 
graduate 
study 5 17.9 8 25.0  
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TABLE 6 
NEW CARS PURCHASED 
Foreign Domestic 
Make No. Percentage Make No. Percentage 
Toyota 3 10.7 Ford 8 25.0 
Batsun 7 25.0 Chevrolet 8 25.0 
Volkswagon 5 17.9 Buick 3 9.4 
Mazda 5 17.9 Olds 2 6.3 
Mercedes 2 7.1 Cadillac 1 3.1 
Opel 2 7.1 Dodge 2 6.3 
Renault 2 7.1 Plymouth 1 3.1 
Volvo 1 3.6 AMC 1 3.1 
Audi 1 3.6 Jeep 1 3.1 
Pontiac 1 3.1 
Mercury 4 12.5 
Total 28 — — —  Total 32 
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TABLE 7 
USE OF CARS PURCHASED 
Times Chosen Total 
Times 
Chosen Use 1st 2nd 3rd 4th Rank 
Foreign Cars 
Business (includ­
ing to and from 
work or school) 11 2 2 0 15 1 
Pleasure Driving 4 5 3 1 13 2 
Shopping 2 4 5 0 11 3 
Outdoor Recreation 1 1 0 3 5 4 
Other 1 0 2 0 3 5 
Domestic Cars 
Business (includ­
ing to and from 
work or school) 18 3 1 0 22 1 
Pleasure Driving 3 10 5 1 19 2 
Shopping 2 7 7 1 17 3 
Outdoor Recreation 2 2 3 4 11 4 
Other 1 0 0 0 1 5 
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TABLE 8 
DISTRIBUTION OF MILES DRIVEN 
PER YEAR IN PURCHASED CARS 
Miles per year 
Foreign Domestic 
Respondents Percent Respondents Percent 
No response 1 3 .6  0 
0 - 4,999 1 3 .6  0 • 
5.000 - 9,999 12 42.9 15 46.9 
10,000 - 14,999 9 32.1 9 28.1 
15,000 - 19,999 3 10.7 5 15«6 
20,000 - 24,999 1 3.6 1 3.1 
25,000 - over 1 3.6 2 6 .3  
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TABLE 9 
FOREIGN CAR BUYERS' FACTORS IN SELECTION 
OF CAR MOST RECENTLY PURCHASED 
Times Chosen Total 
Times 
Chosen Factor 1st 2nd 3rd Rank 
Workmanship 3 0 1 4 5 
Price and/or 
resale value 3 6 2 11 2 
Economy 7 4 4 15 1 
Ride and 
Comfort 1 1 3 5 ~ 4 
Handling 2 0 2 4 6 
Reliability 1 1 0 2 9 
Styling 0 3 0 3 7 
Safety 0 0 2 2 10 
Individuality 1 0 2 3 8 
Engineering 0 3 2 5 3 
Luxury 0 0 0 0 12 
Dealer Network 1 0 0 1 11 
Other 1 0 0 1 11 
42 
TABLE 10 
DOMESTIC CAR BUYERS' FACTORS IN SELECTION 
OF CAR MOST RECENTLY PURCHASED 
Times Chosen Total 
Times 
Chosen Factor 1st 2nd 3rd Rank 
Workmanship 0 0 3 3 10 
Price and/or 
resale value 4 6 0 10 1 
Economy 7 1 2 • 10 2 
Ride and 
Comfort 3 2 5 10 3 
Handling 0 6 2 8 6 
Reliability 3 4 2 9 4 
Styling 3 3 2 8 5 
Safety 0 0 1 1 12 
Individuality 1 1 1 3 9 
Engineering 0 0 1 1 12 
Luxury 1 2 1 4 8 
Dealer Network 2 0 4 6 7 
Other 2 0 0 2 11 
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TABLE 11 
WARRANTY REPAIRS PERFORMED ON PURCHASED CARS 
Fore ign Domestic 
Type of repair Number Percentage Number Percentage 
Cooling system 2 7.1 6 18,8  
Heater/air 
conditioner 5 17.9 7 21.9  
Exhaust system 1 3.6 2 6 .3  
Brakes 1 3.6  3 9.4 
Engine 5 17.9 5 15.5 
Transmission/ 
clutch 3 10.7  2  6 .3  
Driveshaft/ 
rear end 3 10.7  3 9.4 
Shocks/ 
suspension 0.  — — — — 5 15.5 
Body -
mechanical 6 21.4 13 40.6 
Body -
electrical 2 7.1 8 25.0  
Total 28 ———— — — — —  
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TABLE 12 
NEW CAR PURCHASERS* RATINGS 
OF DEALERS' SERVICE 
Rating 
Foreign Domestic 
Respondents Percent Respondents Percent 
Excellent 
Good 
Pair 
Poor 
No response 
7 25.0 
7 25,0 
6 21.4 
7 25.0 
1 3 .6  
11 34.4 
8 25.0  
7 21.9  
4 12.5  
2  6 .3  
TABLE 13 
NEW CAR PURCHASERS' RATINGS OF FOREIGN CARS IN SIX AREAS 
Quality and 
Craftsmanship 
Engineering 
and Design Styling Safety 
Ride and 
Comfort Durability 
Rating Resp. % Resp. % Resp % Resp . # Resp . % Resp. % 
By Foreign Car Purchasers 
Excellent 13 46.4 18 64.3 10 35.7 5 17.9 7 25.0  16 57.1 
Good 14 50.0  9 32.1  10 35.7 15 53.6 16 57.1 9 32.1  
Pair 1 3.6 1 3 .6  8  28.6  8  28.6  5 17.9 3 10.7  
Poor 0 —  —  — —  0 —  —  — —  0 —  —  —  —  0 —  —  —  —  0 — ~ — 0 —  —  — —  
No response 0 —  —  —  —  0 —  —  —  —  0 —  —  —  —  0 —  — —  —  0 —  — — —  0 —  —  —  —  
By Domestic Car Purchasers 
Excellent 4 12.5  5 15*6 1 3.1 2 6 .3  0  — — — —  5 15.6  
Good 11 34.4 13 40.6 6 18.8  8  25,0  7 21.9  10 31.3 
Fair 9 28.1  6  18.8  14 43.8  6  18.8  9 28.1  8  25.0  
Poor 1 3.1 1 3.1 4 12.5  9 28.1  9 28.1  2  6 .3  
No response 7 21.9  7 21.9  7 21.9  7 21.9  7 21.9  7 21.9  
TABLE 14 
NEW CAR PURCHASERS' RATINGS OF DOMESTIC CARS IN SIX AREAS 
Quality and 
Craftsmanship 
Engineering 
and Design Styling Safety 
Ride and 
Comfort Durability 
Rating Resp. i> Resp. Resp . % Resp . % Resp * Resp. % 
By Foreign Car Purchasers 
Excellent 3 10.7 5 17.9 12 42.9  4 14.3  10 35.7 1 3 .6  
Good 11 39.3 15 53.6 6 21.4 15 53.6 14 50.0  8 28.6 
Fair 8 28.6 3 10.7  7 25.0  3 10.7  1  3.6 10 35.7 
Poor 3 10.7 2 7.1 0 — — — — 3 10.7  1 3.6  10 35.7 
No response 3 10.7 3 10.7  3 10.7  3 10.7  3 10.7  3 10.7  
By Domestic Car Purchasers 
Excellent 1 3.1 4 12.5  9 28.1 4 12.5  9 28.1 4 12.5  
Good 7 21.9 16 50.0  15 46.9 16 50.0  15 46.9 5 15.6  
Fair 14 43.8 7 21.9  3 9.4 6 18.8 3 9.4 11 34.4 
Poor 5 15.6 0 — — — — 0 — — — — 1 3.1 0 — 7 15.6  
No response 5 15.6 5 15.6  5 15.6  5 15.6  5 15.6  5 15.6  
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TABLE 15 
RESPONSES TO RELIABILITY QUESTION 
(Number 15) 
Items* 
Fore ign Domestic 
Respondents Percentage Respondents Percentage 
Item 1 
Item 2 
Item 3 
Item 4 
Item 5 
No response 
13 46.4 
4 14.3 
10 35.7 
0 
1 3.6 
7 21.9  
7 21.9  
6  18.8  
4 12.5  
4 12,5  
4 12.5  
* 1. American made vehicles need repair much more often 
than foreign made ones. 
2. American made vehicles need repair slightly more 
often than foreign made ones. 
3. American made vehicles need repair about as often 
as foreign made ones. 
4. American made vehicles need repair slightly less 
often than foreign made ones. 
5« American made vehicles need repair much less often 
than foreign made ones. 
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TABLE 16 
RESPONSES TO DEPRECIATION QUESTION 
(Number l6) 
Items* 
Fore ign Domestic 
Respondents Percentage Respondents Percentage 
Item 1 
Item 2 
Item 3 
Item 4 
Item 5 
No response 
18 64.3 
12 17.9 
4 14.3 
0  — — — —  
1 3 .6  
12 37.5 
9 28.1  
2  6 .3  
4 12.5  
3 9.4 
2 6 .3  
* 1. American made vehicles depreciate much more rapidly. 
2. American made vehicles depreciate slightly more 
rapidly. 
3. American made vehicles and foreign made vehicles 
depreciate at about the same rate. 
4. Foreign made vehicles depreciate slightly more 
rapidly. 
5. Foreign made vehicles depreciate much more rapidly. 
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TABLE 17 
RESPONSES TO QUESTION COMPARING TODAY'S VEHICLES 
TO THOSE OF THE 1950*S AND EARLY I960*S 
(Number 17) 
Items* 
Pore ign Domestic 
Respondents Percentage Respondents Percentage 
Item 1 
Item 2 
Item 3 
No response 
4 14.3 
7 25.0 
15 53.6 
1 3 .6  
5 15.6 
7 21.9  
19 59.4 
2 6 .3  
* 1. Today's American cars are better built and last 
longer than those made in the 1950*s and early 1960*8. 
2. Today's American cars are built about the same and 
last about as long as those made in the 1950*s and 
early 1960's. 
3.  Today's American cars are not built as well and do 
not last as long as those made in the 1950*s and 
early 1960*8.  
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TABLE 18 
GENERAL ATTITUDE OF NEW CAR BUYERS TOWARD CARS 
Items* 
Foreign Domestic 
Respondents Percentage Respondents Percentage 
Item 1 
Item 2 
Item 3 
Item 4 
Item 5 
No response 
5 17.9 
1 3.6 
1 3.6 
12 42.9 
6 21.4 
3 10.7 
2 6.3 
2 6.3 
1 3.1 
14 43.8  
11 34.4 
2 6 .3  
* 1. Only a means of getting from one place to another. 
2, An expression of both a person's personality and 
position in life. 
3» A necessary evil—we would be better off if we could 
do without them, 
4. A means of transportation, but they should provide 
comfort and pleasure. 
5» Cars are a lot of fun. I enjoy driving and consider 
that getting to a place is half the fun of going there. 
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TABLE 19 
ATTITUDE OF NEW CAR BUYERS TOWARD 
PURCHASING FOREIGN MADE PRODUCTS 
Items* 
Foreign Domestic 
Respondents Percentage Respondents Percentage 
Item 1 
Item 2 
Item 3 
Item 4 
No response 
26 92.9 
1 3.6 
2 6 .3  
21 65.6  
4 12.5  
4 12.5  
3 9.4 
* 1, Buy whatever is the best product, whether it is 
American or foreign made. 
2. Buy American made products to support our country 
no matter which are better. 
3.  Buy foreign made products if possible; they are 
almost always better than American made products. 
4. Always buy American made products since they are 
usually better than foreign made products. 
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